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17.4% or 820,047 of WDC Metro Adults 18 or older used WRC-TV4(NBC) for NEWS in the past 7 days.
Typical Adults 18 or older who used WRC-TV4(NBC) for NEWS in the past 7 days are 59.5 years old (24.5%
older than average) and have a $150,766 (6.4% higher than average) annual household income.
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15.7% or 741,689 of WDC Metro Adults 18 or older used WILA-TV7(ABC) for NEWS in the past 7 days.
Typical Adults 18 or older who used WIJLA-TV7(ABC) for NEWS in the past 7 days are 60.9 years old (27.5%
older than average) and have a $146,082 (3.1% higher than average) annual household income.
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16.2% or 761,950 of WDC Metro Adults 18 or older used WUSA-TVI(CBS) for NEWS in the past 7 days.
Typical Adults 18 or older who used WUSA-TV9(CBS) for NEWS in the past 7 days are 58.9 years old (23.2%
older than average) and have a $142,810 (.8% higher than average) annual household income.
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news gz,

19.9% or 936,553 of WDC Metro Adults 18 or older used WTOP NEWS for NEWS in the past 7 days.
Typical Adults 18 or older who used WTOP NEWS for NEWS in the past 7 days are 58. years old (21.2% older
than average) and have a $155,335 (9.6% higher than average) annual household income.
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41.5% or 1,959,030 of WDC Metro Adults 18 or older used THE WASHINGTON POST for NEWS in the past 7 days.
Typical Adults 18 or older who used THE WASHINGTON POST for NEWS in the past 7 days are 49.8 years old
(4.2% older than average) and have a $160,519 (13.3% higher than average) annual household income.
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17.4% or 820,047 of WDC Metro Adults 18 or older used WRC-TV4(NBC) for NEWS in the past 7 days.
Adults 18 or older who used WRC-TV4(NBC) for NEWS in the past 7 days are 5.1% less likely to be a college
graduate, 25.1% less likely to work full-time, 12.% more likely to be married, 38.1% less likely to be a parent
of 1 or more children under 18.
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15.7% or 741,689 of WDC Metro Adults 18 or older used WILA-TV7(ABC) for NEWS in the past 7 days.
Adults 18 or older who used WILA-TV7(ABC) for NEWS in the past 7 days are 5.6% less likely to be a college
graduate, 22.1% less likely to work full-time, 15.1% more likely to be married, 30.5% less likely to be a
parent of 1 or more children under 18.
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7 16.2% or 761,950 of WDC Metro Adults 18 or older used WUSA-TV9(CBS) for NEWS in the past 7 days.
Adults 18 or older who used WUSA-TV9(CBS) for NEWS in the past 7 days are 12.1% less likely to be a
college graduate, 21.9% less likely to work full-time, 8.7% more likely to be married, 44.3% less likely to be a
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parent of 1 or more children under 18.
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19.9% or 936,553 of WDC Metro Adults 18 or older used WTOP NEWS for NEWS in the past 7 days.
Adults 18 or older who used WTOP NEWS for NEWS in the past 7 days are 9.4% more likely to be a college
graduate, 15.4% less likely to work full-time, 16.7% more likely to be married, 24.3% less likely to be a
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@l]t 41.5% or 1,959,030 of WDC Metro Adults 18 or older used THE WASHINGTON POST for NEWS in the past 7 days.
{Uasl]mgtan Adults 18 or older who used THE WASHINGTON POST for NEWS in the past 7 days are 24.% more likely to

1]0§t be a college graduate, 4.9% less likely to work full-time, 7.7% more likely to be married, .4% more likely to
be a parent of 1 or more children under 18.

iy .
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17.4% or 820,047 of WDC Metro Adults 18 or older used WRC-TV4(NBC) for NEWS in the past 7 days.
Adults 18 or older who used WRC-TV4(NBC) for NEWS in the past 7 days are 28.% more likely to own their
home, .4% more likely to own a higher valued home, 29.6% more likely to have a single-family home, 29.3%
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more likely to

have a dog.
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15.7% or 741,689 of WDC Metro Adults 18 or older used WILA-TV7(ABC) for NEWS in the past 7 days.
Adults 18 or older who used WILA-TV7(ABC) for NEWS in the past 7 days are 22.6% more likely to own their
home, 4.3% more likely to own a higher valued home, 36.% more likely to have a single-family home, 27.6%

more likely to have a dog.

mﬁm Type of Home: Adults 18 or older 4y l™ Pets in Home: Adults 18 or older
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16.2% or 761,950 of WDC Metro Adults 18 or older used WUSA-TV9(CBS) for NEWS in the past 7 days.

B Adults 18 or older who used WUSA-TV9(CBS) for NEWS in the past 7 days are 16.1% more likely to own their
— home, 7.6% more likely to own a lower valued home, 24.4% more likely to have a single-family home, 23.1%

more likely to have a dog.
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19.9% or 936,553 of WDC Metro Adults 18 or older used WTOP NEWS for NEWS in the past 7 days.

N wn Adults 18 or older who used WTOP NEWS for NEWS in the past 7 days are 27.3% more likely to own their
— home, 5.3% more likely to own a lower valued home, 24.2% more likely to have a single-family home, 5.%

News ..

more likely to have a dog.
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41.5% or 1,959,030 of WDC Metro Adults 18 or older used THE WASHINGTON POST for NEWS in the past 7 days.
L] wn c Adults 18 or older who used THE WASHINGTON POST for NEWS in the past 7 days are 11.7% more likely to

own their home, 6.3% more likely to own a higher valued home, 13.% more likely to have a single-family
home, 11.5% more likely to have a dog.
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\Top-ZO past 30-days Online Lifestyle Activites: Adults 18 or older P

17.4% or 820,047 of WDC Metro Adults 18 or older used WRC-TV4(NBC) for NEWS in the past 7 days.
Adults 18 or older who used WRC-TV4(NBC) for NEWS in the past 7 days are 6.5% less likely to look up D-I-
Y advice online, 33.9% more likely to always vote in local elections, 4.8% more likely to belong to a gym,

3.5% less likely to fly domestic past yr.
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15.7% or 741,689 of WDC Metro Adults 18 or older used WILA-TV7(ABC) for NEWS in the past 7 days.
Adults 18 or older who used WILA-TV7(ABC) for NEWS in the past 7 days are 5.% less likely to look up D-I-Y
advice online, 31.7% more likely to always vote in local elections, 3.6% less likely to belong to a gym, 4.6%

less likely to fly domestic past yr.

_W Top-20 past 30-days Online Lifestyle Activites: Adults 18 or older ol Activity: Adults 18 or older
21.8% 26 6%
¢ Registered to Vote publican / Lean p I None
(In District of idence) publi of These
] Presidential Elections: Always 75.5%
Presidential Elections: Sometimes "
ool O B ol ool o, Ty e
Statewide Elections: Sometimes m
Recipes / Health Restaurant  Online Phone DB-II NHMH Medical Fitness/ Diet Home/ Apparel/  Job Search / Career Religion /  Take Ol\il\! Education  Homework Eectronic Genealogy  Parenting/ Photography WIMH“M
al planning tnf ion  informa all s, infarma! nden (deas ideas resu evelop men| ki ear 'ou or Your Family ad d, -
Wed kg e ormaion /TS::: Serkasl ot Gl eas oty Postresume Development Spirtuaity Class oeer lv(....:, imiite samily advice fmm Local Elections: Always e ™™
“‘;:‘.'I"» ‘2:.:.:'; L Local Elections: Sometimes
» who used WILA-TV7(ABC) for NEWS in the past 7 days mWDC 1 who used WILA-TV7(ABC) for NEWS in the past 7 days mwoC

(S
Wﬁ Top-30 past 12-months Active Lifestyle Activites: Adults 18 or older

1 trip

12.4%
688 239 14.6%

15.
14.1%

2 trips

663, 507

3trips  Y¥RLT)

4 trips 7.2%

638 612
250 416 6.

5-9 trips

10+ trips 2% Avg. # Domestic Flights:

% Past 12-months Domestic Airline Trips: Adults 18 or older

5%

6.9%w Domestic past year: 63.9%
44 ETFIE

g sl S O
Grling-  Gadening (awnCare Swimming  Volnteer  Bicyding wiking - Jogzing - Belongto  Groupfimess  Bawling sewing-  Yoga-Pplates  Adult Fishing Basketbal  camping soecer Followa c.m;mrnv Football cmpuum Tennis  Smowsking- Organized  Softball - Hunting
Outdoar  (Flowersor work Backpacking  Running Meslthclubor  Class enfts continuing Weight Loss  Agi 2 foad Race  Baseball
Cooking. Vegetables) Gym Education Progmam u!leh:lvv 5%,
Marathon
= who used WILA-TV7(ABC) for NEWS in the past 7 days mWDC #c)
wDC DMA Scarborough R2 2025: Oct24-Aug25 Qual Intab 937

All Graphs and HBIAI Data Modeling Copyright © 2025 Hubbard Broadcasting, Inc. LLC. All rights reserved.

(Television Stations: WILA M-F 5a-7a OR Television Stations: WJLA M-F 7a-9a OR Television Stations: WJLA M-F 12p-12:30p OR Television Stations: WJLA M-F 4p-5p OR Television Stations: WILA M-F 5p-7p OR Television Stations: WILA M-F 11p-11:30p OR Newspaper/TV/Cable websites visited/apps used past 7 days: WILA.com/WILA ABC)



16.2% or 761,950 of WDC Metro Adults 18 or older used WUSA-TV9(CBS) for NEWS in the past 7 days.
Adults 18 or older who used WUSA-TV9(CBS) for NEWS in the past 7 days are 1.1% more likely to look up
D-1-Y advice online, 36.9% more likely to always vote in local elections, 13.8% less likely to belong to a gym,

5.4% less likely to fly domestic past yr.
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19.9% or 936,553 of WDC Metro Adults 18 or older used WTOP NEWS for NEWS in the past 7 days.

Adults 18 or older who used WTOP NEWS for NEWS in the past 7 days are 7.1% less likely to look up D-I-Y
advice online, 35.2% more likely to always vote in local elections, 2.2% more likely to belong to a gym, .9%
less likely to fly domestic past yr.
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41.5% or 1,959,030 of WDC Metro Adults 18 or older used THE WASHINGTON POST for NEWS in the past 7...
Adults 18 or older who used THE WASHINGTON POST for NEWS in the past 7 days are 1.1% less likely to
look up D-I-Y advice online, 28.3% more likely to always vote in local elections, 18.1% more likely to belong
toa gym, 11.2% more likely to fly domestic p
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‘WASHINGTON

NEWS

Pasr 30-days QSR Users: Adults 18 or older

10.2%

= who used WRC-TV4(NBC) for NEWS in the past 7 days

Total Monthfy QSR Users: Avg. Monthly QSR Meals:

4 times

5 times

6-9times

10 times or more
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17.4% or 820,047 of WDC Metro Adults 18 or older used WRC-TV4(NBC) for NEWS in the past 7 days.

Adults 18 or older who used WRC-TV4(NBC) for NEWS in the past 7 days are 5.1% more likely to use QSRs
past mo., 5.2% more likely to use Sit-Down Restaurants past mo., 1.7% more likely to use Casinos past yr,,

27.7% less likely to smoke cigarettes.
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15.7% or 741,689 of WDC Metro Adults 18 or older used WJLA-TV7(ABC) for NEWS in the past 7 days.

Adults 18 or older who used WILA-TV7(ABC) for NEWS in the past 7

days are 5.9% more likely to use QSRs

past mo., 1.1% less likely to use Sit-Down Restaurants past mo., 15.5% more likely to use Casinos past yr,,

16.4% more likely to smoke cigarettes.

L
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Past 30-days QSR Users: Adults 18 or older
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16.2% or 761,950 of WDC Metro Adults 18 or older used WUSA-TV9(CBS) for NEWS in the past 7 days.
Adults 18 or older who used WUSA-TV9(CBS) for NEWS in the past 7 days are 5.% more likely to use QSRs
past mo., 1.1% more likely to use Sit-Down Restaurants past mo., 8.1% more likely to use Casinos past yr.,

19.4% more likely to smoke cigarettes.
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Past 30- days QSR Users: Adults 18 or older
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19.9% or 936,553 of WDC Metro Adults 18 or older used WTOP NEWS for NEWS in the past 7 days.

Adults 18 or older who used WTOP NEWS for NEWS in the past 7 days are 4.4% more likely to use QSRs past

mo., 6.9% more likely to use Sit-Down Restaurants past mo., 1.1% more likely to use Casinos pastyr., 7.1%
~more likely to smoke cigarettes.
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Past 30-days QSR Users: Adults 18 or older
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304,778

41.5% or 1,959,030 of WDC Metro Adults 18 or older used THE WASHINGTON POST for NEWS in the past 7 days
Adults 18 or older who used THE WASHINGTON POST for NEWS in the past 7 days are 3.9% more likely to
use QSRs past mo., 10.1% more likely to use Sit-Down Restaurants past mo., 1.4% more likely to use Casinos

~ past yr,, 5.9% more likely to smoke cigarettes.

¥

1 time

2 times

3times

4 times

5 times

6-9times

10times or more

80.4%

Total Monthly Sit-Down Restaurant Users:

Past 30-days Sit-Down Restaurant Users: Adults 18 or older
€

16.7%

15.3%

11.9%

4.2%

® who used THE WASHINGTON POST for NEWS in the past 7 days
Avg. Monthly Sit-Down Restaurant Meals:

73.0%

Drank Past 30-days: Adults 18 or older

B
Ay Typeci e
wine
—r—
Domestic Regular Beer
Domestic Light Beer - v
Microbrew / Craft Beer m 16.4% | ]
# who used THE WASHINGTON POST for NEWS in the past 7 days BWDC
wWDC DMA Scarborough R2 2025: Oct24-Aug25 Qual Intab

2,320

All Graphs and HBIAI Data Madeling Copyright © 2025 Hubbard Broadcasting, Inc. LLC. All rights reserved.

(Daily newspapers print edition - Cume: Washington Post OR Sunday newspapers print edition - Average Issue Reader: hing Post OR

Slot Machines

Table Games (Craps, Poker, etc.)
Bar / Nightclub

Upscale Restaurant

Stage Show / Concert

Sports Betting

Other Gambling

.
2 7 5.9%

5.5%

i'

Spa

!

E
b3

137,100 X

B
EEREVE 2.1%

= who used THE WASHINGTON POST for NEWS in the past 7 days

mWDC

Top-10 Cuisines: Adults 18 or older

(Sit-Down Restaurants Used Past 30-days)

h

Chinese  Pisza tafan  Bagel/ Indian/ Steakhouse Upscale Sesfood
Bonut/  Thaif
Bakery  Other
asian
#who used THE WASHINGTON POST for NEWS in the past 7 days mwoc

Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
who used THE WASHINGTON PGST for NEWS in the... [G0S,0820  31.1%

woc 27.9%

Past 12 months Casino Activities: Adults 18 or older

508,602 19.3%

Used Past 30-days: Adults 18 or older

Casinos visited past 12 Yes / Cannabis Cigarettes
= WDC who used THE WASHINGTON POST for NEWSiin the past 7 days EWDC
/TV/Cable ited/apps used past 7 days: Washington Post)




17.4% or 820,047 of WDC Metro Adults 18 or older used WRC-TV4(NBC) for NEWS in the past 7 days.
Adults 18 or older who used WRC-TV4(NBC) for NEWS in the past 7 days are 6.4% less likely to have a 401K,
OSHR 10.8% more likely to have an Auto Loan, 15.% less likely to Invest/Trade Stocks Online, 17.3% more likely to
NEWS pay with their Debit Card.
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15.7% or 741,689 of WDC Metro Adults 18 or older used WILA-TV7(ABC) for NEWS in the past 7 days.
Adults 18 or older who used WILA-TV7(ABC) for NEWS in the past 7 days are 2.4% less likely to have a 401K,

5.4% more likely to have an Auto Loan, 12.9% less likely to Invest/Trade Stocks Online, 6.3% more likely to pay
with their Debit Card.
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mﬁﬁlnvestments Owned Adults 18 or older
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."’ Financial Services Has and/or Uses: Adults 18 or older

Checking Debitor ATM  Savings Online Home Auto Loan

il sm 8.9% 709‘

16.2% or 761,950 of WDC Metro Adults 18 or older used WUSA-TV9(CBS) for NEWS in the past 7 days.

Adults 18 or older who used WUSA-TV9(CBS) for NEWS in the past 7 days are 1.5% less likely to have a 401K,
16.7% more likely to have an Auto Loan, 16.9% less likely to Invest/Trade Stocks Online, 21.5% more likely to
pay with their Debit Card.

4.6% 3.7%
“

Credit Card Mobile Online Bill Money  Certificates of Studentloan Personal Loan Refinanced Home
Account card Account Banking Banking Paying Mortgage Market  Deposit{CDs) Home  Improvement
Account Mortgage Loan or Home
Equity Loan
® who used WUSA-TV9(CBS) for NEWS in the past 7 days EWDC

Professional Serwces Used*' Adults 18 or older

Tax Preparation Service 015 18. I?%

Online Investing / Stock Trading

Financial Planner

Accountant

Real Estate Agent

Insurance Agent at a Local Office (not online)
Estate Planning

Divorce / Family Attorney

» who used WUSA-TV9|CBS) for NEWS in the past 7 days

DMA

Scarborough R2 2025: Oct24-Aug25

800 179 17.0%

8.4%
ki

7.4%
3.9%
4.6%
L 3.2%
4.0%
2.5%

0.8%
0.9%

(*Past12 Months)

mWDC

Qual Intab 860

T\ Past 3-Months Payment Methods Used: Adults 18 or older

visa Zelle PayPal Debit Card  MasterCard Venmo ApplePay  CashApp GooglePay  American Discover  Store Credit
Express Card
w who used WUSA-TV9(CBS) for NEWS in the past 7 days mWDC

wDC
All Graphs and HBIAI Data Modeling Copyright © 2025 Hubbard Broadcasting, Inc. LLC. All rights reserved.

(Television Stations: WUSA M-F 5a-7a OR Television Stations: WUSA M-F 7a-9a OR Television Stations: WUSA M-F 12p-12:30p OR Television Stations: WUSA M-F 4p-5p OR Television Stations: WUSA M-F 5p-7p OR Television Stations: WUSA M-F 11p-11:30p OR Newspaper/TV/Cable websites visited/apps used past 7 days: WUSA9.com/WUSA CBS)

4.
2 99611 7%

Square Cash

6.3% 6.5% 37% g5ox

Facebook  Samsung Pay
Messenger



news g,

mﬁﬁlnvestments Owned: Adults 18 or older

401K Plan Y

2,269,105

IRA (Individual Retirement Account) gy 35.1 910

Stocks or Stock Options 1,319,507 280%

8
8

Mutual Funds 19.0%

i~
#

a

Money Market Funds

17.3%
12.4%

11.4%
10.6%

14.4%

h|

529 Plan / College Savings Plan T

499,591

Other (Crypto / NFTs [ Metals, etc.)

Bonds

465,951 XS

13.1%
1%

®who used WTOP NEWS for NEWS in the past 7 days

PI

Second Home or Real Estate Property
BWDC

| 19.9% or 936,553 of WDC Metro Adults 18 or older used WTOP NEWS for NEWS in the past 7 days.
Adults 18 or older who used WTOP NEWS for NEWS in the past 7 days are 2.8% more likely to have a 401K,

11.1% more likely to have an Auto Loan, 8.4% more likely to Invest/Trade Stocks Online, 2.8% more likely to
pay with their Debit Card.
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[ 41.5% or 1,959,030 of WDC Metro Adults 18 or older used THE WASHINGTON POST for NEWS in the past 7...
Adults 18 or older who used THE WASHINGTON POST for NEWS in the past 7 days are 8.5% more likely to

have a 401K, 2.7% less likely to have an Auto Loan, 24.8% more likely to Invest/Trade Stocks Online, 4.3% less
likely to pay with their Debit Card.
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Adults 18 or older who used WRC-TV4(NBC) for NEWS in the past 7 days spend an average of 4 days, 1 hours, 7 minutes
and 30 seconds each week with All Forms of Media.

84.4% of Adults 18 or older who used WRC-TV4(NBC) for NEWS in the past 7 days spend an avg. of 8 hours and 22 minutes each week
listening to All Local AM/FM Radio, representing 7.3% of total time spent with all forms of Media.
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Adults 18 or older who used WILA-TV7(ABC) for NEWS in the past 7 days spend an average of 3 days, 22 hours, 49
minutes and 52 seconds each week with All Forms of Media.

87.8% of Adults 18 or older who used WILA-TV7(ABC) for NEWS in the past 7 days spend an avg. of 7 hours and 36 minutes each week
listening to All Local AM/FM Radio, representing 7.% of total time spent with all forms of Media.
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Adults 18 or older who used WUSA-TV9(CBS) for NEWS in the past 7 days spend an average of 3 days, 16 hours, 46
minutes and 52 seconds each week with All Forms of Media.

b [+« & ]
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St -_"'S_A i 88.2% of Adults 18 or older who used WUSA-TV9(CBS) for NEWS in the past 7 days spend an avg. of 8 hours and 58 minutes each week
I listening to All Local AM/FM Radio, representing 8.9% of total time spent with all forms of Media.
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Adults 18 or older who used WTOP NEWS for NEWS in the past 7 days spend an average of 3 days, 1 hours, 47 minutes

and 3 seconds each week with All Forms of Media.
97.3% of Adults 18 or older who used WTOP NEWS for NEWS in the past 7 days spend an avg. of 9 hours and 13 minutes each week
listening to All LocaiAM/FM Radio, representing 12.2% of totaltime spent with all forms of Media.
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Adults 18 or older who used THE WASHINGTON POST for NEWS in the past 7 days spend an average of 2 days, 19
hours, 17 minutes and 3 seconds each week with All Forms of Media.

76.4% of Adults 18 or older who used THE WASHINGTON POST for NEWS in the past 7 days spend an avg. of 7 hours and 18 minutes
each week listening to All LocaIAM/FM Radio, representing 8.3% of total time spent with all forms of Media.
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Adults 18 or older who used WRC-TV4(NBC) for NEWS in the past 7 days spend an average of 3 days, 2 hours, 46
minutes and 30 seconds each week with All Forms of Ad-Supported Media.

Nl 79.6% of Adults 18 or older who used WRC-TV4(NBC) for NEWS in the past 7 days spend an avg. of 7 hours and 33 minutes each week
NEWS listening to Local Ad-Supported AM/FM Radio, representing 8.% of total time spent with all forms of Ad-Supported Media.
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Adults 18 or older who used WILA-TV7(ABC) for NEWS in the past 7 days spend an average of 3 days, 0 hours, 54
minutes and 28 seconds each week with All Forms of Ad-Supported Media.

83.2% of Adults 18 or older who used WILA-TV7(ABC) for NEWS in the past 7 days spend an avg. of 6 hours and 55 minutes each week
listening to Local Ad-Supported AM/FM Radio, representing 7.9% of total time spent with all forms of Ad-Supported Media.
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Adults 18 or older who used WUSA-TVS(CBS) for NEWS in the past 7 days spend an average of 2 days, 20 hours, 44
minutes and 50 seconds each week with All Forms of Ad-Supported Media.

83.6% of Adults 18 or older who used WUSA-TV9(CBS) for NEWS in the past 7 days spend an avg. of 8 hours and 17 minutes each week
listening to Local Ad-Supported AM/FM Radio, representing 10.1% of total time spent with all forms of Ad-Supported Media.
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Adults 18 or older who used WTOP NEWS for NEWS in the past 7 days spend an average of 2 days, 7 hours, 58 minutes

and 0 seconds each week with All Forms of Ad-Supported Media.
News wgse 97.3% of Adults 18 or older who used WTOP NEWS for NEWS in the past 7 days spend an avg. of 8 hours and 12 minutes each week
listening to Local Ad-Supported AM/FM Radio, representing 14.3% of total time spent with all forms of Ad-Supported Media.
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Adults 18 or older who used THE WASHINGTON POST for NEWS in the past 7 days spend an average of 2 days, 1 hours,
9 minutes and 36 seconds each week with All Forms of Ad-Supported Media.

72.3% of Adults 18 or older who used THE WASHINGTON POST for NEWS in the past 7 days spend an avg. of 6 hours and 22 minutes
each week listening to Local Ad-Supported AM/FM Radio, representing 9.4% of total time spent with all forms of Ad-Supported Media.
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Adults 18 or older who used WRC-TV4(NBC) for NEWS in the past 7 days spend an average of 10
hours and 40 minutes each day with All Forms of Ad-Supported Media. 79.6% listen to Local AM/FM
Radio for an avg. of 64.8 minutes/day. (Local Radio delivers 8.% of Time with Ad-Supported Media.)
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Adults 18 or older who used WILA-TV7(ABC) for NEWS in the past 7 days spend an average of 10
hours and 24 minutes each day with All Forms of Ad-Supported Media. 83.2% listen to Local AM/FM
Radio for an avg. of 59.3 minutes/day. (Local Radio delivers 7.9% of Time with Ad-Supported Media.)
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Adults 18 or older who used WUSA-TV9(CBS) for NEWS in the past 7 days spend an average of 9
hours and 49 minutes each day with All Forms of Ad-Supported Media. 83.6% listen to Local AM/FM
Radio for an avg. of 71.1 minutes/day. (Local Radio delivers 10.1% of Time with Ad-Supported Media.)
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News wsm

WTGP.COM

for an avg. of 70.3 minutes/day.

Adults 18 or older who used WTOP NEWS for NEWS in the past 7 days spend an average of 7 hours
and 59 minutes each day with All Forms of Ad-Supported Media. 97.3% listen to Local AM/FM Radio
(Local Radio delivers 14.3% of Time with Ad-Supported Media.)
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| Adults 18 or older who used THE WASHINGTON POST for NEWS in the past 7 days spend an average
of 7 hours and 1 minutes each day with All Forms of Ad-Supported Media. 72.3% listen to Local
AM/FM Radio for an avg. of 54.6 minutes/day. (Local Radio delivers 9.4% of Time with Ad-Supported Media.)
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7 652,415 or 79.6% of Adults 18 or older who used WRC-TV4(NBC) for NEWS in the past 7 days listen
AL to Ad-Supported Local AM/FM Radio for an average of 64.8 minutes every day representing 40.2%
NEWS of all time spent daily with Ad-Supported Audio.
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Avg. Week All Audio (Persons & % Reach): Adults 18 or older
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7 617,328 or 83.2% of Adults 18 or older who used WILA-TV7(ABC) for NEWS in the past 7 days listen
to Ad-Supported Local AM/FM Radio for an average of 59.3 minutes every day representing 41.7%
of all time spent daily with Ad-Supported Audio.
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7 636,959 or 83.6% of Adults 18 or older who used WUSA-TV9(CBS) for NEWS in the past 7 days listen
to Ad-Supported Local AM/FM Radio for an average of 71.1 minutes every day representing 41.1%
of all time spent daily with Ad-Supported Audio.
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7 911,626 or 97.3% of Adults 18 or older who used WTOP NEWS for NEWS in the past 7 days listen to
Ad-Supported Local AM/FM Radio for an average of 70.3 minutes every day representing 43.8% of
all time spent daily with Ad-Supported Audio.
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7 1,415,541 or 72.3% of Adults 18 or older who used THE WASHINGTON POST for NEWS in the past 7
days listen to Ad-Supported Local AM/FM Radio for an average of 54.6 minutes every day
representing 37.1% of all time spent daily with Ad-Supported Audio.
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652,415 or 79.6% of Adults 18 or older who used WRC-TV4(NBC) for NEWS in the past 7 days listen

wrals wn c to Ad-Supported Local AM/FM Radio for an average of 64.8 minutes every day representing 40.2%
NEWS of all time spent daily with Ad-Supported Audio.
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617,328 or 83.2% of Adults 18 or older who used WILA-TV7(ABC) for NEWS in the past 7 days listen
to Ad-Supported Local AM/FM Radio for an average of 59.3 minutes every day representing 41.7%
of all time spent daily with Ad-Supported Audio.
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Audio: Adults 18 or older
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636,959 or 83.6% of Adults 18 or older who used WUSA-TV9(CBS) for NEWS in the past 7 days listen
to Ad-Supported Local AM/FM Radio for an average of 71.1 minutes every day representing 41.1%
of all time spent daily with Ad-Supported Audio.
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911,626 or 97.3% of Adults 18 or older who used WTOP NEWS for NEWS in the past 7 days listen to
porrp — Ad-Supported Local AM/FM Radio for an average of 70.3 minutes every day representing 43.8% of
. all time spent daily with Ad-Supported Audio.
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1,415,541 or 72.3% of Adults 18 or older who used THE WASHINGTON POST for NEWS in the past 7
days listen to Ad-Supported Local AM/FM Radio for an average of 54.6 minutes every day

representing 37.1% of all time spent daily with Ad-Supported Audio.
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: 652,415 or 79.6% of Adults 18 or older who used WRC-TV4(NBC) for NEWS in the past 7 days listen to Ad-
Supported Local AM/FM Radio. The Top-5 Formats are All News, Urban AC, Adult Contemporary, Classic
Rock, and Classic Hits.
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: 617,328 or 83.2% of Adults 18 or older who used WILA-TV7(ABC) for NEWS in the past 7 days listen to Ad-
Supported Local AM/FM Radio. The Top-5 Formats are All News, Urban AC, Classic Hits, Adult
Contemporary, and News/Talk/Information.
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: 636,959 or 83.6% of Adults 18 or older who used WUSA-TV9(CBS) for NEWS in the past 7 days listen to
Ad-Supported Local AM/FM Radio. The Top-5 Formats are All News, Urban AC, Classic Hits, Country, and
Pop Contemporary Hit Radio.
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: 911,626 or 97.3% of Adults 18 or older who used WTOP NEWS for NEWS in the past 7 days listen to Ad-
Supported Local AM/FM Radio. The Top-5 Formats are All News, Classic Hits, Classic Rock, Adult
Contemporary, and Urban AC.
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' 1,415,541 or 72.3% of Adults 18 or older who used THE WASHINGTON POST for NEWS in the past 7 days
listen to Ad-Supported Local AM/FM Radio. The Top-5 Formats are All News, Adult Contemporary, Classic
Hits, Classic Rock, and Urban AC.
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708,771 or 86.4% of Adults 18 or older who used WRC-TV4(NBC) for NEWS in the past 7 days watch
Ad-Supported Local TV Stations for an average of 136.3 minutes every day representing 31.9% of all
time spent daily with Ad-Supported Video.
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641,703 or 86.5% of Adults 18 or older who used WILA-TV7(ABC) for NEWS in the past 7 days watch
Ad-Supported Local TV Stations for an average of 137.1 minutes every day representing 30.3% of all
time spent daily with Ad-Supported Video.
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671,365 or 88.1% of Adults 18 or older who used WUSA-TV9(CBS) for NEWS in the past 7 days watch
Ad-Supported Local TV Stations for an average of 105.2 minutes every day representing 28.2% of all
time spent daily with Ad-Supported Video.

Avg. Week All Video (Persons & % Reach): Adults 18 or older Avg. Day All Video (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

Non-Premium Cable TV... m g 29 ﬁ
Local TV Stations m
Netflix  [EPEEERR 5
YouTube Video m 0.8
Amazon Prime/IMDb/FireTV m 49
AppleTV4,fubo, Pluto, Tubi, etc. [P IOT T I X T
TikTok mm Avg. Hours+Minutes/day with
Roku + The Roku Channel mm Video: Adults 18 or older

Hulu/Hulu + Live TV (any Hulu)  APTEEPT T
Paramounts PV MRSV
Peacock PNV IR AL
' — ez v
Disney+ AT ey for NEWSin the past 7

Premium Cable TV Networks @rll.ﬂﬁw -5% days

® who used WUSA-TV9(CBS) for NEWS in the past 7 days ®WDC ® who used WUSA-TV9(CBS) for NEWS in the past 7 days B WDC
Avg. Week Ad-Supported Video (Persons & % Reach): Adults 18 or olderﬁ mAvg. Day Ad-Supported Video (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

Non-Premium Cable TV... 530 %
Local TV stations  [EFABTH Y
voutube video - ROST ——_I

Amazon Amazon
Prime/IMDb/Fi | Netflix i Prime/IMDb
29.8 , [FireTV...

Non-Premium Cable TV AppleTV
Networks +fubo,P | TikTok

Local TV Stations AppleT

V+ fubo
114.4 771 luto,T... 13.7

,Pluto...

Para..
Hulu/ | Par | Pe RT(;]keu + ara
Hulu.. | am | ac
Peac...
Non-Premium Cable TV eac
Networks i TikTok L Local TV Stations Hulu/Hul

106.0 70.6 ut. Disn...

ot
=
g.g

Amazon Prime/IMDb/FireTV m Amazon Amazon YouT
Prime/IMDb/FireTV i ; ube
o PR —T bk ;
= = Video
Hulu/Hulu + Live TV {(any Hulu) m 8 606 18.3
AppleTV+fubo,Pluto, Tubi, etc. mm TikTo = Net
v >
Peacock 6% Avg. Hours+Minutes/day with Ad- C\!/Lf;jfu = k flix Appl | Hul
Paramounts  [RESSTE ian g Supported Video: Adults 18 or older 2’3 900 139 @ 1. i etv | u/
i - i . fu Hul
Netflix m : m Non-Premium Non-Premium 17
o mn g Local TV Cable TV H | Roku.. Cable TV Local TV bo...
ey A2 Lo% - Stations Networks AppleTV. |l | Networks Stations
Roku + The Roku Channel “5%: - 105.2 97.5 +fubo,.. | u.. | Ppeac.. 72.7 66.6
Premium Cable TV Networks _ 3‘832 ':::;;mi‘::ﬂﬁ
mwho used WUSA-TV9(CBS) for NEWS in the past 7 days mWDC # who used WUSA-TV9(CBS) for NEWS in the past 7 days mWDC
WDC  DMA  Scarborough R2 2025: Oct24-Aug25  Qual Intab 860 Soeﬁ * Share of Everything
All Graphs and soefo.ai Data Modeling Copyright © 2025 Hubbard Broadcasting, Inc. LLC. All rights reserved. -al for Anything ,

(Television Stations: WUSA M-F 5a-7a OR Television Stations: WUSA M-F 7a-9a OR Television Stations: WUSA M-F 12p-12:30p OR Television Stations: WUSA M-F 4p-5p OR Television Stations: WUSA M-F 5p-7p OR Television Stations: WUSA M-F 11p-11:30p OR Newspaper/TV/Cable websites visited/apps used past 7 days: WUSA9.com/WUSA CBS)



Avg. Week All Video (Persons & % Reach): Adults 18 or older .

Non-Premium Cable TV...

Local TV Stations

Netflix

YouTube Video

Amazon Prime/IMDb/FireTV
AppleTV+,fubo,Pluto, Tubi, etc.
TikTok

Roku + The Roku Channel
Hulu/Hulu + Live TV {any Hulu)
Paramount+

Peacock

Disney+

Premium Cable TV Networks

m_um Avg. Hours+Minutes/day with

Video: Adults 18 or older

e
NEWS in the past 7 days
R — 1175

® who used WTOP NEWS for NEWS in the past 7 days mWDC

688,561 or 73.5% of Adults 18 or older who used WTOP NEWS for NEWS in the past 7 days watch
Ad-Supported Local TV Stations for an average of 68.3 minutes every day representing 23.3% of all
time spent daily with Ad-Supported Video.
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® who used THE WASHINGTON POST for NEWS in the past 7 days
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1,297,397 or 66.2% of Adults 18 or older who used THE WASHINGTON POST for NEWS in the past 7
days watch Ad-Supported Local TV Stations for an average of 64.2 minutes every day representing
27.2% of all time spent daily with Ad-Supported Video.
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708,771 or 86.4% of Adults 18 or older who used WRC-TV4(NBC) for NEWS in the past 7 days watch

ﬂ',f:,{,'i — wn c Ad-Supported Local TV Stations for an average of 136.3 minutes every day representing 31.9% of all
time spent daily with Ad-Supported Video.
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641,703 or 86.5% of Adults 18 or older who used WILA-TV7(ABC) for NEWS in the past 7 days watch
Ad-Supported Local TV Stations for an average of 137.1 minutes every day representing 30.3% of all

time spent daily with Ad-Supported Video.
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671,365 or 88.1% of Adults 18 or older who used WUSA-TV9(CBS) for NEWS in the past 7 days watch
Ad-Supported Local TV Stations for an average of 105.2 minutes every day representing 28.2% of all

time spent daily with Ad-Supported Video.

Avg. Hours+Minutes/day with Ad-Supported
Video: Adults 18 or older
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688,561 or 73.5% of Adults 18 or older who used WTOP NEWS for NEWS in the past 7 days watch
Ad-Supported Local TV Stations for an average of 68.3 minutes every day representing 23.3% of all

News fsm
. time spent daily with Ad-Supported Video.

Avg. Hours+Minutes/day with Ad-Supported
Video: Adults 18 or older
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1,297,397 or 66.2% of Adults 18 or older who used THE WASHINGTON POST for NEWS in the past 7
days watch Ad-Supported Local TV Stations for an average of 64.2 minutes every day representing
27.2% of all time spent daily with Ad-Supported Video.
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Local TV Station Programs (Persons & % Reach): Adults 18 or older

(average week)
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/ 708,771 or 86.4% of Adults 18 or older who used WRC-TV4(NBC) for NEWS in the past 7 days watch

Ad-Supported Local TV Stations. The Top 6-Programs are Local News - Evening, Sports, Local News -
Morning, Comedies, Dramas, and Movies.
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Local TV Station Programs (Persons & % Reach): Adults 18 or older

(average week)
Sports

Local News - Evening

| 641,703 or 86.5% of Adults 18 or older who used WILA-TV7(ABC) for NEWS in the past 7 days watch
Ad-Supported Local TV Stations. The Top 6-Programs are Local News - Evening, Sports, Local News -
Morning, Comedies, Movies, and Game Shows.
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Local TV Station Programs (Persons & % Reach): Adults 18 or older

(average week)
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Local News - Evening
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National/Network News
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Game Shows
Documentaries
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/ 671,365 or 88.1% of Adults 18 or older who used WUSA-TV9(CBS) for NEWS in the past 7 days watch
Ad-Supported Local TV Stations. The Top 6-Programs are Local News - Evening, Local News -
Morning, Sports, Comedies, Movies, and Dramas.
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Local TV Station Programs (Persons & % Reach): Adults 18 or older

(average week)
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Documentaries
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| 688,561 or 73.5% of Adults 18 or older who used WTOP NEWS for NEWS in the past 7 days watch
Ad-Supported Local TV Stations. The Top 6-Programs are Local News - Evening, Sports, Comedies,
Local News - Morning, Movies, and Dramas.
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Local TV Station Programs (Persons & % Reach): Adults 18 or older

(average week)
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/ 1,297,397 or 66.2% of Adults 18 or older who used THE WASHINGTON POST for NEWS in the past 7
days watch Ad-Supported Local TV Stations. The Top 6-Programs are Sports, Local News - Evening,
Comedies, National/Network News, Local News - Morning, and Movies.

% Time 5;

Avg. Hours+Minutes/day with Local m
TV Stations: Adults 18 or older

m
m

Local TV Station Programs (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

T (Average ay)

Comedies
16.3

Game Shows
19.2

Mystery
/Suspen
se/Crim

Dramas
233

Local News
- Late
13.4

| Movies
159

Nationa
I/Netw
ork

Local News -
Evening
203

Court Shows
15.2

Sports

245 Documen...

Game Shows
18.7

Comedies
17.7

Local News -
Morning

276 Mystery/

Suspense
/Crime
119

Local News
- Late
13.7

Movies
17.0

Food
/Coo
king
Sho
WS...

Doc
ume
ntari

Nationa
Local News -
Evening

20.6

Court Shows
15.6

es

6.9

® who used THE WASHINGTON POST for NEWS in

the past 7 days EWDC

Ad-Supported Local TV Station Programs (Persons & % Reach): Adults 18 or older

(averoge week]

Sports

Local News - Evening
Comedies

Movies

Local News - Morning
Dramas

Game Shows
National/Network News.
Mystery/Suspense/Crime
Food/Cooking Shows
Local News - Late

Court Shows

Late Night Talk

wbc

Total Persons.

T —————————
ooz oo oo
R e PRI
D —— V1
EEE T —T
o —— T m
EEE_!M
R —r

wha used THE
'WASHINGTON POST for
NEWS in the past 7 days

-!!!!l

® who used THE WASHINGTON POST for NEWS in the past 7 days
DMA

Scarborough R2 2025: Oct24-Aug25 Qual Intab

2,320

11
WDC
3.2%
mWDC
Time Spent:
16.2%)|
10. 9%

Avg. Hours+Minutes/day with Ad- m
Supported Local TV Stations: Adults
18 orolder

= WDC

All Graphs and soefa.ai Data Modeling Copyright © 2025 Hubbard Broadcasting, Inc. LLC. All rights reserved.

(Daily newspapers print edition - Cume: Washington Post OR Sunday newspapers print edition - Average Issue Reader:

Ad—Sulp’gorted Local TV Station Programs (% Time Spent &

Avg. Minutes/day Spent): Adults 18 or older

Court Shows
15.2

Shows
19.2

Gar

Local News -
Morning
27.4

Myster

y/Suspe

nse/Cri
me
10.1

Local News
- Late
13.4

Movies
15.0

Nation

al/Net
work
New...

Late
Night
Talk
6.2

Local News -
Evening
19.2

Comedies
139

Movies
17.9
Local News -
Morning
27.6 Local
News -
Late

Mystery/

Suspens

e/Crime
12.6

Comedies
16.8

Late Night
Talk...

Local News -
Evening
217

Court Shows

15.6 Food/Coo...

® who used THE WASHINGTON POST for NEWS in the past 7 days

mWDC
* Share of Everything

13 for Anything _

hington Post OR /TV/Cable

ited/apps used past 7 days: Washington Post)



Avg. Week All mgigital (Persons & % Reach): Adults 18 or older
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[ 638,880 or 77.9% of Adults 18 or older who used WRC-TV4(NBC) for NEWS in the past 7 days use
Ad-Supported Social Media for an average of 151. minutes every day representing 24.8% of all time
spent daily with Ad-Supported Digital Media.
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[ 533,449 or 71.9% of Adults 18 or older who used WILA-TV7(ABC) for NEWS in the past 7 days use
Ad-Supported Social Media for an average of 121. minutes every day representing 21.4% of all time
spent daily with Ad-Supported Digital Media.

Avg. Day All Digital (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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[ 566,114 or 74.3% of Adults 18 or older who used WUSA-TV9(CBS) for NEWS in the past 7 days use
Ad-Supported Social Media for an average of 140.8 minutes every day representing 24.1% of all time
spent daily with Ad-Supported Digital Media.
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[ 685,305 or 73.2% of Adults 18 or older who used WTOP NEWS for NEWS in the past 7 days use Ad-
Supported Social Media for an average of 136.9 minutes every day representing 26.1% of all time
spent daily with Ad-Supported Digital Media.
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[ 1,422,225 or 72.6% of Adults 18 or older who used THE WASHINGTON POST for NEWS in the past 7
days use Ad-Supported Social Media for an average of 133.2 minutes every day representing 26.4%
of all time spent daily with Ad-Supported Digital Media.
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638,880 or 77.9% of Adults 18 or older who used WRC-TV4(NBC) for NEWS in the past 7 days use
Ad-Supported Facebook for an average of 58.8 minutes every day representing 39.% of all time
spent daily with Ad-Supported Social Media.

Avg. Week All Social Media (Persons & % Reach): Adults 18 or older Avg Day All Social Media (% Time Spent & Avg Minutes/day Spent): Adults 18 or older
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533,449 or 71.9% of Adults 18 or older who used WILA-TV7(ABC) for NEWS in the past 7 days use
Ad-Supported Facebook for an average of 41.9 minutes every day representing 34.6% of all time
spent daily with Ad-Supported Social Media.
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566,114 or 74.3% of Adults 18 or older who used WUSA-TV9(CBS) for NEWS in the past 7 days use
Ad-Supported Facebook for an average of 52.6 minutes every day representing 37.4% of all time
spent daily with Ad-Supported Social Media.
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daily with Ad-Supported Social Media.

685,305 or 73.2% of Adults 18 or older who used WTOP NEWS for NEWS in the past 7 days use Ad-
Supported Facebook for an average of 52.3 minutes every day representing 38.2% of all time spent
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1,422,225 or 72.6% of Adults 18 or older who used THE WASHINGTON POST for NEWS in the past 7
days use Ad-Supported Facebook for an average of 48.4 minutes every day representing 36.3% of all
time spent daily with Ad—Supported Social Media.
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638,880 or 77.9% of Adults 18 or older who used WRC-TV4(NBC) for NEWS in the past 7 days use
Ad-Supported Facebook for an average of 58.8 minutes every day representing 39.% of all time
spent daily with Ad-Supported Social Media.
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533,449 or 71.9% of Adults 18 or older who used WILA-TV7(ABC) for NEWS in the past 7 days use
Ad-Supported Facebook for an average of 41.9 minutes every day representing 34.6% of all time
spent daily with Ad-Supported Social Media.
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566,114 or 74.3% of Adults 18 or older who used WUSA-TV9(CBS) for NEWS in the past 7 days use
Ad-Supported Facebook for an average of 52.6 minutes every day representing 37.4% of all time
spent daily with Ad-Supported Social Media.

Avg. Hours+Minutes/day with Ad-Supported

Social Media: Adults 18 or older
“"Share of Ad-Supported Social Media"

T

who used WUSA-TV9(CBS) WDC
for NEWS in the past 7 days

50.6%

42.4%

33.1% 32.0%

31.8%

26.1% 25.6%

23.9%

23.4% 23.9% 22.7%

13.2%

4.5%

52,901 621,068
Snapchat

290,576 1,999,294
YouTube Video

332,652 2,387,024
Instagram

241,959 1,559,146
TikTok

178,148 1,129,077
X (Formerly
"Twitter")

: 6.2

194,388 1,510,010
LinkedIn

172,816 850,416
Pinterest

153,004 1,231,425
Reddit

182,245 1,207,993
WhatsApp

18.3 23.7

® who used WUSA-TV9(CBS) for NEWS in the past 7 days

13.7 7.6 4.5

m WDC

Qual Intab 860 WASHINGTON, DC Metro Scarborough R2 2025: Oct24-Aug25 Qual Intab 5028 ® Share of Everything

(Television Stations: WUSA M-F 5a-7a OR Television Stations: WUSA M-F 7a-9a OR Television Stations: WUSA M-F 12p-12:30p OR Television Stations: WUSA M-F 4p-5p OR Television Stations: WUSA M-F 5p-7p OR Television Stations: WUSA M-F 11p-11:30p OR Newspaper/TV/Cable websites visited/apps used past 7 days: WUSA9.com/WUSA CBS)



685,305 or 73.2% of Adults 18 or older who used WTOP NEWS for NEWS in the past 7 days use Ad-
Supported Facebook for an average of 52.3 minutes every day representing 38.2% of all time spent
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1,422,225 or 72.6% of Adults 18 or older who used THE WASHINGTON POST for NEWS in the past 7
days use Ad-Supported Facebook for an average of 48.4 minutes every day representing 36.3% of all
time spent daily with Ad-Supported Social Media.
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Top-13 Out—af-Home Media (Persons & % Reach): Adults 18 or older

(Average week]
Grocery Stores

Billboards & Signs (Weekly Drivers)

Walking in Towns, Cities, Downtown...

AM/FM Radio

Shopping Malls

Gas Stations/Convenience Stores
Restaurants & Bars

Podcasts

Spotify

Drug Stores

SiriusXm

Owned Music

YouTube Music

WASHINGTON

Yosal

—ﬂﬂ-

R

™ who used WRC-TV4(NBC) for NEWS in the past 7 days

716,228 or 87.3% of Adults 18 or older who used WRC-TV4(NBC) for NEWS in the past 7 days spend
an average of 51.7 minutes per day driving, seeing Billboards and Signs. 66.5% Listen to Local Radio

Stations Out-of-Home for an average of 39.3 minutes/day.
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652,430 or 88.% of Adults 18 or older who used WILA-TV7(ABC) for NEWS in the past 7 days spend
an average of 47.2 minutes per day driving, seeing Billboards and Signs. 69.6% Listen to Local Radio
Stations Out-of-Home for an average of 35.9 minutes/day.
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640,472 or 84.1% of Adults 18 or older who used WUSA-TV9(CBS) for NEWS in the past 7 days spend
an average of 52.7 minutes per day driving, seeing Billboards and Signs. 69.9% Listen to Local Radio
Stations Out-of-Home for an average of 43.1 minutes/day.

Top-13 Out—af-Home Media (Persons & % Reach): Adults 18 or older

(Average week]
Grocery Stores

Billboards & Signs (Weekly Drivers)

Walking in Towns, Cities, Downtown...

AM/FM Radio

Shopping Malls

Gas Stations/Convenience Stores
Restaurants & Bars

Podcasts

Spotify

Drug Stores

SiriusXm

Owned Music

YouTube Music

Yosal

EiamT

® who used WUSA-TV9(CBS) for NEWS in the past 7 days

Avg. Hours+Minutes/day with Out-
of-Home Media: Adults 18 or older

bresiid _
Usage 5

w
w
g

who used WU SA-TVS(CBS) WDC
for NEWS in the past 7
days. 1
0.
®WDC

: i

Top-13 Out—of -Home Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

[~
R

Billboards & Signs (Weekly
Drivers)
52.7

AM/FM Radio
46.6

Walking in Towns,
Cities, Downtown
Areas
21.7

Owned
Music

Restaurants
& Bars
12.8

SiriusXM

Billboards & Signs (Weekly
Drivers)
50.1

AM/FM Radio
36.0

Walking in Towns,
Cities, Downtown
Areas
23.0

Shopping Malls
18.2

Grocery Owned
Stores Music
9.6 95

Restaurants &
Bars
14.2

YouTub spqti
e

Podca |Musi. 54

SiriusXm
13.8 : B D

® who used WUSA-TV9(CBS) for NEWS in the past 7 days

EWDC

Top-13 Ad-Supported Out-of-Home Media (Persons & % Reach): Adults 18 or older

(Averoge week]
Grocery Stores

Billboards & Signs (Weekly Drivers)

AM/FM Radio

Shopping Malls

Gas Stations/Convenience Stores
Restaurants & Bars

Podcasts

Drug Stores

Public Transit

TV Music Channels

Retail Stores

Movie Theaters

wDC

DMA

ot persans

T ——TY
i o ci oo T ——V
| —

PRI — A T
M

= who used WUSA-TV9(CBS) for NEWS in the past 7 days
Scarborough R2 2025: Oct24-Aug25

,
é
A

Avg. Hours+Minutes/day with Ad-
Supported Out-of-Home Media:
Aduits 18 or older

oo _ m
usoge %

who used WUSA-TV(CBS)
for NEWS in the past 7
days

mWDC

Qual Intab 860

All Graphs and soefa.ai Data Modeling Copyright © 2025 Hubbard Broadcasting, Inc. LLC. All rights reserved.

(Television Stations: WUSA M-F 5a-7a OR Television Stations: WUSA M-F 7a-9a OR Television Stations: WUSA M-F 12p-12:30p OR Television Stations: WUSA M-F 4p-5p OR Television Stations: WUSA M-F 5p-7p OR Television Stations: WUSA M-F 11p-11:30p OR Newspaper/TV/Cable websites visited/apps used past 7 days: WUSA9.com/WUSA CBS)

= [TH NG
2 o
E &

Hijorfo < = o
B o o = o e
KRR R R R R R

Top

£

-13 Ad-Supported Out-of-Home Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
.....== o5

Billboards & Signs (Weekly
Drivers)
52.7

AM/FM Radio
43.1

Walking in Towns,
Cities, Downtown

| Public Transit

Movie
Theaters
5 |

Groce
y

Shopping Malls | Store
141 Sew

Restaurant
s & Bars

Areas

Podcast

S

9.9

Retai

I
Stor

es... [

Ga\ D

r

Billboards & Signs (Weekly
Drivers)
50.1

AM/FM Radio
33.2

Walkingin Towns,
Cities, Downtown

Public Transit Areas
0

» who used WUSA-TV9(CBS) for NEWS in the past 7 days

Movie Grocery
Theaters Stores
Shopping Malls 141 26
18.2
Retail
Restaurants & Podcas Store
Bars s
14.2 8.5 72
mWDC
* Share of Everything
. for Anything _



852,357 or 91.% of Adults 18 or older who used WTOP NEWS for NEWS in the past 7 days spend an
average of 56.9 minutes per day driving, seeing Billboards and Signs. 81.4% Listen to Local Radio
Stations Out-of-Home for an average of 42.6 minutes/day.
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1,602,185 or 81.8% of Adults 18 or older who used THE WASHINGTON POST for NEWS in the past 7
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| 716,228 or 87.3% of Adults 18 or older who used WRC-TV4(NBC) for NEWS in the past 7 days spend an

average of 51.7 minutes per day driving, seeing Billboards and Signs representing 36.7% of all Time Spent
with Ad-Supported Out-of-Home Media.
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| 652,430 or 88.% of Adults 18 or older who used WILA-TV7(ABC) for NEWS in the past 7 days spend an

average of 47.2 minutes per day driving, seeing Billboards and Signs representing 35.2% of all Time Spent
with Ad-Supported Out-of-Home Media.
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640,472 or 84.1% of Adults 18 or older who used WUSA-TV9(CBS) for NEWS in the past 7 days spend an
average of 52.7 minutes per day driving, seeing Billboards and Signs representing 34.2% of all Time Spent
with Ad-Supported Out-of-Home Media.

Avg. Hours+Minutes/day with Ad-Supported
Out-of-Home Media: Adults 18 or older
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| 852,357 or 91.% of Adults 18 or older who used WTOP NEWS for NEWS in the past 7 days spend an

average of 56.9 minutes per day driving, seeing Billboards and Signs representing 37.5% of all Time Spent
with Ad-Supported Out-of-Home Media.
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1,602,185 or 81.8% of Adults 18 or older who used THE WASHINGTON POST for NEWS in the past 7 days
spend an average of 47.8 minutes per day driving, seeing Billboards and Signs representing 31.5% of all
Time Spent with Ad-Supported Out-of-Home Media.

Avg. Hours+Minutes/day with Ad-Supported
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716,228 or 87.3% of Adults 18 or older who used WRC-TV4(NBC) for NEWS in the past 7 days spend
an average of 51.7 minutes per day driving an average of 30.1 miles each day and are 87.% more
likely to use Route 214/Central Avenue than the Metro average.
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652,430 or 88.% of Adults 18 or older who used WILA-TV7(ABC) for NEWS in the past 7 days spend
an average of 47.2 minutes per day driving an average of 27.5 miles each day and are 65.7% more
likely to use Route 5/Branch Avenue than the Metro average.

Top-26 Ad-Supported Roads Traveled Per Week (Persons & % Reach): Adults 18 or older
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Top-26 Ad-Supported Roads Traveled Per Week (Persons & % Reach): Adults 18 or older
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640,472 or 84.1% of Adults 18 or older who used WUSA-TV9(CBS) for NEWS in the past 7 days spend
an average of 52.7 minutes per day driving an average of 30.7 miles each day and are 63.3% more
likely to use Route 214/Central Avenue than the Metro average.
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852,357 or 91.% of Adults 18 or older who used WTOP NEWS for NEWS in the past 7 days spend an
average of 56.9 minutes per day driving an average of 33.1 miles each day and are 37.3% more likely
to use Route 28 than the Metro average.

Top-26 Ad-Supported Roads Traveled Per Week (Persons & % Reach): Adults 18 or older
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1,602,185 or 81.8% of Adults 18 or older who used THE WASHINGTON POST for NEWS in the past 7
days spend an average of 47.8 minutes per day driving an average of 27.8 miles each day and are
49.9% more likely to use Pennsylvania Avenue than the Metro averag

Top-26 Ad-Supported Roads Traveled Per Week (Persons & % Reach): Adults 18 or older
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316,364 or 38.6% of Adults 18 or older who used WRC-TV4(NBC) for NEWS in the past 7 days read
Local Daily Newspaper(s) (Daily+Sunday) for an average of 10.2 minutes every day representing 35.%
of all time spent daily with All forms of Print Media.

Avg. Week All Print n'{lwen(’z'ia (Persons & % Reach): Adults 18 or older Avg. Day All Print Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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254,819 or 34.4% of Adults 18 or older who used WILA-TV7(ABC) for NEWS in the past 7 days read
Local Daily Newspaper(s) (Daily+Sunday) for an average of 9.8 minutes every day representing 36.8%
of all time spent daily with All forms of Print Media.
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220,187 or 28.9% of Adults 18 or older who used WUSA-TVS(CBS) for NEWS in the past 7 days read
Local Daily Newspaper(s) (Daily+Sunday) for an average of 9.3 minutes every day representing 33.7%
of all time spent daily with All forms of Print Media.
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291,981 or 31.2% of Adults 18 or older who used WTOP NEWS for NEWS in the past 7 days read
Local Daily Newspaper(s) (Daily+Sunday) for an average of 9.8 minutes every day representing 33.4%
of all time spent daily with All forms of Print Media.

Avg. Week All Print Mgdia (Persons & % Reach): Adults 18 or older Avg. Day All Print Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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1,128,553 or 57.6% of Adults 18 or older who used THE WASHINGTON POST for NEWS in the past 7
days read Local Daily Newspaper(s) (Daily+Sunday) for an average of 13.8 minutes every day
representing 34.5% of all time spent daily with All forms of Print Med
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"Advertising Actions"

P18+ who used WRC-TV4(NBC) for NEWS in the past 7 days (Shopped/Visited/Bought past
3mos Due to Ads on %)

Websites

Social Media

Direct Mail 1,449,979 30.8% .
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0
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618,118 13.1%
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Social Media

Websites

Direct Mail

Broadcast, Cable, & Sat TV
Local Broadcast TV

Cable TV Networks

"Advertising Actions"

P18+ who used WILA-TV7(ABC) for NEWS in the past 7 days (Shopped/Visited/Bought past
3mos Due to Ads on %)

2,107 262
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H P18+ WASHINGTON, DC AVERAGE (Shopped/Visited/Bought past 3mos Due to Ads on %)
Share of Everything

All Graphs and soefa.ai Data Modeling Copyright © 2025Hubbard Broadcasting, Inc. LLC. All rights reserved. SO efa o al for Anything ©

(Television Stations: WILA M-F 5a-7a OR Television Stations: WJLA M-F 7a-9a OR Television Stations: WJLA M-F 12p-12:30p OR Television Stations: WJLA M-F 4p-5p OR Television Stations: WILA M-F 5p-7p OR Television Stations: WILA M-F 11p-11:30p OR Newspaper/TV/Cable websites visited/apps used past 7 days: WILA.com/WILA ABC)



Social Media

Websites

Direct Mail

Broadcast, Cable, & Sat TV
Local Broadcast TV

Video Streaming Services

"Advertising Actions"

P18+ who used WUSA-TV9(CBS)for NEWS in the past 7 days (Shopped/Visited/Bought
past 3mos Due to Ads on %)
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"Advertising Actions"

P18+ who used WTOP NEWS for NEWS in the past 7 days (Shopped/Visited/Bought past
3mos Due to Ads on %)

news g,
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"Advertising Actions"

P18+ who used THE WASHINGTON POST for NEWS in the past 7 days
(Shopped/Visited/Bought past 3mos Due to Ads on %)

Social Media 2,107,262 44.7%

Websites

Direct Mail

1,449,979 30.8%

Broadcast, Cable, & Sat TV

1,289,197

Video Streaming Services 950.030 20.1%

Local Broadcast TV 741,680
Cable TV Networks
Local AM/FM Radio 894,055

Podcasts 618118 13.1%
Billboards ST 13.6%
Newspapers 550,054 11.7%

Audio Streaming Services

WASHINGTON, DC

636,114 13.5%
® P18+ who used THE WASHINGTON POST for NEWS in the past 7 days (Shopped/Visited/Bought past 3mos Due to Ads on %)

W P18+ WASHINGTON, DC AVERAGE (Shopped/Visited/Bought past 3mos Due to Ads on %)
WASHINGTON,DC Metro Scarborough R22025: Oct24-Aug25 Qualintab: 2171

.
All Graphs and soefa.ai Data Modeling Copyright © 2025Hubbard Broadcasting, Inc. LLC. All rights reserved. Soefa 4 al for Anything *

Share of Everything

(Daily newspapers print edition - Cume: Washington Post OR Sunday newspapers print edition - Average Issue Reader: hington Post OR /TV/Cable i isited/apps used past 7 days: Washington Post)



